Radio and television should not be exempted. To say it is/will not be used to
encourage the use of a particular product does not make sense. These entities
survive on sponsorships and are very clever in embedding suggestive messages in
what they are promoting. I do not want to hear from them anymore than I want to
hear from debt relief, window/siding, charities, car promotions, free vacation
packages, etc. Remove the exemption.



